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In the article titled “Social Recommendation SystemBased on
HypergraphAttentionNetwork” [1], the authorswould like to
clarify that the article reports similar methods and techniques
as used by Yu et al. [2]. �e second paragraph in Section 2.3,
“Hypergraph in Recommender Systems,” should be replaced
as follows with the addition of the missing reference 49 [2].

1. Original

Although hypergraph neural network shows the potential of
high-order relational modeling in many �elds, there is little
work in the �eld of recommendation system, and only a few
researchworks combine these two topics.HyperRec [38] uses
the advantages of HGCN to recommend the next item for
users. DHCN [39] models the session data as a hypergraph,
and then extracts the feature information of the session by
using the dual-channel hypergraph convolution network, so
as to infer thenext item in the session. SHARE[40] is di�erent
fromDHCN in that it uses the hypergraph attention network
(HGAT) [32], which can �exibly aggregate the context in-
formation of related items in the session to generate item
embedding. However, these recommendation methods do
not make use of social relations, resulting in unsatisfactory
recommendation results. �erefore, we integrate social
networks into the recommendation system, and exploit the
potential information of users by using the characteristics of
hypergraph that can capture complex high-order relations.

2. Revised

Although hypergraph neural network shows the potential
of high-order relational modeling in many �elds, there is

little work in the �eld of recommendation system and only
a few research works combine these two topics. HyperRec
[38] uses the advantages of HGCN to recommend the next
item for users. DHCN [39] models the session data as a
hypergraph and then extracts the feature information of the
session by using the dual-channel hypergraph convolution
network, so as to infer the next item in the session. SHARE
[40] is di�erent from DHCN in that it uses the hypergraph
attention network (HGAT) [32], which can �exibly ag-
gregate the context information of related items in the
session to generate item embedding. MHCN [49] uses
hypergraph convolutional network technology to mine
users’ potential information by leveraging high-order user
relations. However, these recommendation methods do not
exploit the hypergraph attention network to capture users’
social relations, resulting in unsatisfactory recommenda-
tion results. �erefore, we integrate social networks into
the recommendation system and exploit the potential in-
formation of users by using the characteristics of hyper-
graph attention that can �exibly capture complex high-
order relations.
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