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Te signifcance of fnancial literacy is increasing faster in today’s world. Financial literacy provides individuals with necessary and
adequate fnancial knowledge and makes them professionally aware of managing their fnances. It plays a vital role in the
economic development of an economy. Te study examines the impact of fnancial literacy on investors’ fnancial decisions,
fnancial planning, selection of fnancial products, and fnancial literacy awareness program and its infuence on investors’
investment decisions. In order to obtain information from the respondents, we employed a questionnaire that was both structured
and self-administered. Te investigation analyzes the survey responses from 360 respondents in Saudi Arabia. Various statistical
methods such as descriptive statistics, correlation analysis, analysis of reliability, analysis of variance (ANOVA), and regression
analysis were utilized to evaluate the data obtained. Te results obtained in the study indicated that fnancial literacy has
a signifcant impact on investors’ fnancial decisions, fnancial planning, and the selection of fnancial products that infuence
investors’ investment decisions.Te research also found that fnancial literacy is afected by fnancial literacy awareness programs,
which have a favorable infuence on the investment decisions made by investors. Te study’s fndings will help prospective
investors understand the importance of raising fnancial knowledge for their future fnancial goals.

1. Introduction

Te signifcance of having a solid grasp of personal fnances
is fast gaining prominence in today’s society. It plays
a crucial role in developing an economy, which is quite
essential. Individuals gain from fnancial literacy because it
equips them with vital and relevant fnancial information
and heightens their professional understanding of managing
their resources. One of the essential objectives of fnancial
literacy is to educate individuals in order to educate them
towards acquiring critical fnancial concepts such as
budgeting, investing, debt management, taxation, fnancial
planning, retirement planning, and personal fnancial
management. Tis is one of the critical aims of fnancial
literacy. Tis instruction encourages individuals to convert

their savings into investments that contribute to the overall
economic growth of an economy, which in turn boosts
economic growth.

Te fnancial market has witnessed tremendous growth,
expansion, and innovation in banking and nonbanking
organizations’ various fnancial products. Financial literacy
is an essential aspect of fnancial planning. During fnancial
planning, an investor turns his savings into investment;
consequently, it is equally crucial to channel the potential
savings into a proper investment avenue. Awareness of
numerous fnancial literacy aspects and investment product
knowledge is crucial for intelligent fnancial planning [1].

Financial literacy is raising awareness about analyzing
the risk and return of fnancial products to make prudent
investments to achieve future fnancial objectives. Financial
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literacy enables individuals to make intelligent and timely
fnancial decisions to increase wealth and savings [2]. In
order to lessen the risk of a fnancial crisis, it is essential to
have a solid understanding of fnancial planning; therefore,
fnancial literacy is essential in this regard. Likewise, f-
nancial literacy is a signifcant obstacle for all growing
economies worldwide. Financial literacy links fnancial in-
stitutions, their goods, and the consumers who purchase
these products. It creates a foundation for enhanced com-
prehension of fnancial products and proftable investing.
Multiple fnancial education initiatives and investor
awareness programs are being implemented to promote
fnancial planning awareness. Tese programs assist in-
vestors in comprehending the signifcance and rewards of
investment and maintaining their surplus in productive
investment channels.

Numerous fnancial products are available today that
contribute to the growth of the fnancial market; therefore, it
is essential to have a thorough understanding of their ad-
vantages and disadvantages to achieve the goals of wealth
creation and fnancial planning [3]. Te government and
fnancial institutions’ fnancial literacy initiatives and in-
vestors’ awareness programs signifcantly impact raising
knowledge about the need for investment planning and
understanding future fnancial objectives for a better and
fnancially secure retirement. Every person recognizes that
fnancial planning is an integral element of their lives, but it
is also a fact that they need more information about fnancial
planning.

Te present study examines the impact of fnancial lit-
eracy on investors’ fnancial decisions, fnancial planning,
and selection of fnancial products. Generally, a fnancially
literate individual will have more signifcant fnancial
planning than an individual with poor knowledge about the
fnancial markets and investment products. Trough sound
fnancial planning, individuals park their savings into in-
vestments that, in the long run, help overall economic de-
velopment. It has been viewed that people need to be aware
of fnancial literacy and the importance of doing investments
for their personal fnancial growth and future savings. Te
economy is constantly in fux, and economic trends sub-
stantially impact investment choices. Investors must com-
prehend how economic trends impact their investments to
maximize returns and make informed decisions. Te gov-
ernment also instructs banking and nonbanking institutions
to create more awareness of the benefts of doing in-
vestments, as they aim to mobilize personal and household
savings into fnancial markets. Tis ultimately turns into the
economic development of an economy. We have also raised
a few questions in the questionnaire that focus on in-
vestment decisions and their relationship with economic
development (Appendix A. Supplementary data:
questionnaire).

Te dissemination of fnancial knowledge to individuals
is the primary focus of the educational concept known as
fnancial education. A person’s fnancial literacy can be
improved through the use of the tool that is fnancial ed-
ucation. In addition, people should educate themselves on
safeguarding their particular fnancial situations and

responding appropriately to dynamic economic conditions.
In this way, they may make a positive contribution to the
expansion of their nation’s economy. In addition, in-
vestment afects the pace of economic growth. After all, it is
a component of demand and, more critically, afects the
economy’s productive capacity. Both of these factors are
related to the fact that investment determines the rate at
which the economy grows. An increase in investment should
serve as a stimulus to the economy’s expansion.

1.1. Rationale of the Study. Lack of fnancial literacy is one of
the main barriers preventing people from investing and
budgeting. Managing money has been viewed as a crucial life
skill that can enhance people’s well-being and quality of life.
When people and communities lack fnancial literacy, they
maymake poor fnancial decisions [4]. People canmake wise
fnancial judgments in today’s complex fnancial market,
provided they have sufcient fnancial knowledge. Te term
“fnancial literacy” describes the capacity to comprehend
and apply various money skills, such as budgeting and
managing personal resources.

Numerous factors make fnancial literacy crucial. Fi-
nancial responsibility is growing, which is a signifcant
factor. Many individuals must handle their retirement funds,
school loans, mortgage loans, and internet trading accounts,
among others, in the present day. Tis growing need for
sound fnancial literacy motivated us to study the re-
lationship between fnancial literacy and numerous fnancial
factors infuencing an investor’s investing selections.

Tere are six sections in this paper. Following the in-
troduction section, Section 2 reviews the literature on f-
nancial literacy. Section 3 then presents the objectives of the
study. Section 4 presents the conceptual framework and
hypotheses. Section 5 presents the research method used in
the study. Section 6 presents the results and discussion.
Section 7 presents the implications of the study. Section 8
presents the conclusion, limitations, and direction of future
research.

2. Literature Review

Numerous studies have defned fnancial literacy and its
impact on investors’ investment decisions in various ways
and based on various aspects. Te study stressed the primacy
of simple rules of thumb in determining the saving be-
haviours of households needing more fundamental fnancial
understanding [5]. Tere is a signifcant need to ensure that
young individuals have the basic fnancial information and
abilities to make critical fnancial decisions [6]. To reach
fnancial and economic well-being, fnancial literacy is
viewed as a vital part [7]. People who know about money can
make more responsible decisions. Te study stressed how
important it is to learn about money in school or on the job
so that people can save more money than people with less
schooling [8]. Te study emphasized how not knowing
enough about money afects planning for retirement and, in
turn, managing wealth [9]. Te authors’ research [10]
showed that young people must learn more about money to
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handle various fnancial issues. Tese consumers signif-
cantly afect wealth and well-being in the long run because
they often make bad fnancial choices as they do not know
much about money [11]. Te study focused on the im-
portance of having the knowledge and trust needed for f-
nancial literacy since these things signifcantly afect how
a person handles their money [12].

Te authors examined whether fnancial literacy infu-
enced risk-taking and diversifcation behaviours [13]. Tey
concluded that fnancial literacy infuences the number of
risks individuals take, but only to a limited extent, di-
versifcation strategies pursued. Trough his fnancial ad-
vice, the fnancial advisor who ofers fnancial products
raises and improves the degree of fnancial literacy among
consumers [14].Te study explored the advantages of having
high fnancial literacy, which increases fnancial inclusion
and boosts the real economy [15]. Te authors investigated
the relationship between fnancial literacy and fnancial
inclusion and concluded that fnancial inclusion could be
understood as the more inclusive and far-reaching extension
of fnancial development [16]. Te study explored the sig-
nifcant impact of knowledge of numerous fnancial services
factors on getting fnancial access [17].

Te study focuses on how technology afects fnancial
literacy and emphasized the signifcance of employing
technology to combat it [18]. Tis study used quantitative
and qualitative methods to analyze its fndings, and it
concluded that technology could be a valuable tool for
raising fnancial literacy awareness among an economy’s
investors. Te study revealed a substantial correlation be-
tween fnancial literacy and its impact on men’s and
women’s investment decisions [19]. Trough a feld in-
vestigation, the study focused on the importance of human
decisions and their impact on fnancial information [20].
Tis study also discovered the importance of sound fnancial
judgment in making critical fnancial decisions. Te authors
examined several fnancial decision-related components of
fnancial literacy, such as the various types of hazards
connected to investments and the choice of investment
product [21]. Te study was conducted with an interest in
fnancial planning and investing goals. Te outcomes helped
to advance the cause of fnancial literacy education.

Te author evaluated the fnancial capabilities of 123 fsh
dealers in the Pasil region of the Philippines using a ques-
tionnaire and interview method [22]. Te study discovered
that fsh vendors could notmake a living according to several
characteristics, including fnancial awareness, the ability to
maintain fnancial records, cash management, and other
elements relevant to their fnancial lives. In order to de-
termine the level of fnancial literacy among management
students, the authors of the study conducted a study in
which they concentrated on four essential aspects of f-
nancial literacy. Tese four important facets of fnancial
literacy are its degree and signifcance, defnition and the-
ories, limitations, and measurements. According to the
fndings of the study, there were no demographic infuences
that were statistically signifcant about fnancial literacy.

A good fnancial planner is crucial for raising fnancial
literacy among those pursuing long-term fnancial objectives

[23]. Financial literacy signifcantly impacts investment de-
cisions [24]. Te study was carried out among Gujarat State
investors. Te working attitudes of women and their priorities
regarding family and children were highlighted by the authors,
who also noted that their primary motivation is to meet the
needs of their families rather than pursuing personal fnancial
objectives [25]. As a result, they give fnancial planning less
importance, and even when they intend to, they choose tra-
ditional investment strategies. Due to a lack of fnancial lit-
eracy, the variety of contemporary fnancial goods is limited.

In addition, several researchers have demonstrated that
fnancial knowledge infuences investment risk perceptions.
Specifcally, the author found substantial diferences between
fnancial specialists and nonexperts with less fnancial un-
derstanding than fnancial experts [26]. Financial literacy can be
conceptualized as the degree to which an individual un-
derstands and applies key fnancial ideas to managing his or her
afairs [12, 27]. Despite the importance of fnancial literacy,
many nations have needed help to address this issue [28]. A
person with little or no fnancial education, i.e., a person lacking
fnancial sophistication, is likelier to fall victim to high-cost
borrowing and pay a great deal of money to acquire various
fnancial services [28]. Tese challenges pertain to identifying
fnancial literacy-improving critical areas of emphasis [29].

Tis problem results from the difculty in identifying an
individual’s level of fnancial literacy and the particular
factors that infuence this literacy [30]. Financial literacy
includes many ideas, such as antecedents, consequences, and
moderators. Young people have low fnancial literacy, as
evidenced by less than one-third of them having a founda-
tional understanding of interest rates, infation, and risk
diversifcation [31]. People who lack fnancial literacy are
also ignorant of risk management strategies and portfolio
management [32–34].

2.1. Research Gap. Considering the existing literature, the
present study focuses on a few critical dimensions of f-
nancial literacy in investors’ investment decisions. Tis
research looked at the efects of fnancial literacy on in-
vestors’ fnancial decisions, fnancial planning, and the se-
lection of fnancial products. Te study also explored
fnancial literacy awareness programs’ signifcance in in-
vestors’ decisions. Te quantitative outcome of this study
will contribute to flling this gap in the existing literature.

3. Objectives of the Study

Te present study aimed to achieve the following objectives:

(1) To examine the impact of fnancial literacy on in-
vestors’ fnancial decisions and its efect on investors’
investment decisions

(2) To analyze the impact of fnancial literacy on in-
vestors’ fnancial planning and its efect on investors’
investment decisions

(3) To examine the impact of fnancial literacy on in-
vestors’ selection of fnancial products and its efect
on investors’ investment decisions
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(4) To investigate the investor’s perception and satis-
faction with fnancial literacy awareness facilities
provided by banking and nonbanking fnancial
institutions

4. The Conceptual Framework and Hypotheses

Te study identifed four independent factors based on the
analysis of the literature review: fnancial decisions, fnancial
planning, selection of fnancial products, and fnancial lit-
eracy awareness program. Te study analyzed the impact of
these variables on one dependent variable, investors’ in-
vestment decisions, to comprehend their impact. Tese
factors were used to develop the proposed hypothesis and
form the basis of the proposed research model to evaluate
the study’s aims, presented in Figure 1.

Tis study investigates the statistical relationship be-
tween four independent variables and one dependent var-
iable. Examining the following hypotheses in light of the
stated aims and proposed model of the study:

H1: fnancial literacy infuences investors’ fnancial and
investment decisions
H2: fnancial literacy infuences investors’ fnancial
planning and investment decisions
H3: fnancial literacy infuences investors’ selection of
fnancial products and investment decisions
H4: investor’s perception and satisfaction will be
infuenced by fnancial literacy awareness facilities
provided by banking and nonbanking fnancial
institutions.

 . Research Method

Tis study examines the infuence of fnancial literacy on
fnancial decisions, fnancial planning, selection of fnancial
products, and fnancial literacy awareness programs and its
efect on investors’ investment decisions. Te present study
is descriptive. Descriptive studies are research endeavors
that comprehensively depict the current state of afairs
without interpreting or evaluating the data [35]. Tis study
used a mixed-methods technique to examine quantitative
and qualitative data. A total of 360 people flled out the
online questionnaire. Cronbach’s alpha was used to fgure
out how reliable the designs were. Using descriptive sta-
tistics, the most essential parts of the information were
measured. Trough correlation research, it was found that
the diferent factors afected each other. ANOVA and re-
gression analysis were used to test the study’s hypotheses.

Numerous studies have examined fnancial literacy and
fnancial behaviour in an investor’s decision-making. Te
fundamental research showed that a person’s fnancial be-
haviour is signifcantly infuenced by their level of fnancial
literacy. Studies were undertaken using various techniques
and based on various unique elements to defne fnancial
literacy and its impact on investors’ investment decisions. In
order to present the outcomes of the results, the studies used
systematic literature review, meta-analysis, bibliometric
analysis, descriptive analysis, regression analysis, correlation

analysis, and SEM. Te model contains fve variables, four
independent variables and one dependent variable. SPSS was
used to derive results via descriptive analysis, correlation
analysis, regression analysis, and ANOVA.Temethod used
in the present study is in line with the methods used by the
previous researcher and provided valuable insights into the
research on fnancial literacy.

Te measurement of an investor’s investment decision,
as the dependent variable in the proposed research model, is
based on the impact of fnancial literacy on investors’ f-
nancial decisions, investors’ fnancial planning, investors’
selection of fnancial products, and investor’s perception and
satisfaction with fnancial literacy awareness facilities pro-
vided by banking and nonbanking fnancial institutions.
Twenty-four questions were designed to measure the re-
sponses of individuals from the investment and fnancial
planning point of view. Te quantitative outcomes of these
selected variables for the study were measured through
regression analysis and ANOVA. Based on the p values, the
measurement results are presented and included in the
study. As per the results of regression and ANOVA, the
investor’s investment decisions signifcantly impact fnancial
literacy, predominantly afecting their fnancial decisions,
fnancial planning, and selecting fnancial products for their
investment. Te results are based on the 24 statement-based
questions, which were carefully designed, which measure
various dimensions of investors’ investment decisions.

5.1. Data Collection and Sampling. Te data used in this
study were gathered from a combination of primary and
secondary resources. Tis study’s primary data collection
tool was a predesigned, self-administered questionnaire. Te
questionnaire was developed using the existing literature
review. Tere were 24 statement-based questions on the
questionnaire, all related to one of the fve research variables.
A fve-point Likert scale was used to quantify the responses:
(1) strongly disagree, (2) disagree, (3) neither agree nor
disagree, (4) agree, and (5) strongly agree. Research papers,
journal articles, books, and published literature were sec-
ondary sources for this investigation. One of the non-
probability sampling approaches, convenience sampling,
was used to collect the primary data from the respondents.

Before being widely circulated, the questionnaire had
a pilot test with forty participants to collect responses, ensure
ease of use, readability, and comprehension, and make
necessary changes. Te pilot test fndings revealed that the
selected respondents found the questionnaire easy to un-
derstand, and the forty respondents approved the ques-
tionnaire. Te responders were then given the completed
questionnaire. A total of 360 participants were included in
the study’s sample. All research participants provided in-
formed consent.

5.2. Data Analysis. Tis study investigates the relationship
and infuence of four independent variables on a dependent
variable. SPSS was utilized to analyze the data collected for
this study. Te data were analyzed with the appropriate
statistical methods. Te percentages and frequencies of the
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respondent’s demographic variables were presented through
descriptive analysis. Te correlation was calculated to ex-
amine the relationship between variables. For testing hy-
potheses, regression and ANOVA were utilized. Regression
analysis is reliable for determining which variables infuence
a specifc topic of interest. Regression is a statistical method
for fguring out how one or more independent (explanatory)
variables relate to a dependent variable.

5.2.1. Demographic Profle of the Respondents. Table 1 shows
the respondent’s demographic information. According to
the sample survey, most respondents were between the ages
of 31 and 50. 70.83% of respondents are male, while 29.17%
are female. Most responders have a bachelor’s degree,
a master’s degree, or a PhD; 36.11% of respondents work for
the government, while 41.67% work for a private company.
Most respondents had heard of fnancial literacy, fnancial
markets, fnancial institutions, fnancial instruments, and
fnancial services. Every respondent puts his or her money
into one of the fnancial products.

Te values of the mean and standard deviation are
presented in Table 2. According to the values, all four
variables signifcantly contribute to the investor’s in-
vestment decisions. However, as per the mean values, the
role of fnancial planning, fnancial decision, and fnancial
literacy awareness program has a high impact compared to
selecting fnancial products.

5.2.2. Reliability Test. Cronbach’s alpha was utilized in SPSS
to determine the validity and reliability of the questionnaire.
Te internal consistency reliability of the scales should be
measured using Cronbach’s alpha when the study was based
on a Likert-type scale [36]. According to Table 3, the con-
structions’ Cronbach alpha values ranged from 0.815 to 0.89.
Tis exhibits a high level of reliability and internal
consistency.

5.2.3. Correlation Analysis. Table 4 displays the results of
a correlation analysis examining the relationship between
the variables that impact the investor’s investment decisions.
When comparing test results, Pearson’s correlation is

typically employed [37]. A correlation coefcient of less than
0.7 is considered acceptable [38].

Te investor’s investment decisions are strongly corre-
lated with fnancial decisions (r (360)� 0.87, p< 0.05), f-
nancial planning (r (360)� 0.94, p< 0.05), selection of
fnancial products (r (360)� 0.95, p< 0.05), and fnancial
literacy awareness program (r (360)� 0.94, p< 0.05).

5.2.4. Regression Analysis. A regression model is deemed
a suitable method for determining the infuence of de-
pendent variables and analyzing independent variables. We
used bivariate regression analysis in this study. Tables 5–8
summarize the fndings of the regression study. At the 0.05
level, all four predictors were signifcant and afected the
investor’s investment decisions.

Te fnancial decision variable signifcantly predicts the
investors’ investment decisions, according to Table 5 stan-
dard deviation-model summary estimation. It creates sub-
stantial variance in the value of the investor’s investment
decisions. Te regression model’s F, p, and R2 values are also
statistically signifcant. Te regression model’s explanatory
power is 77%. At the 5% limit for the p value, the infuence of
fnancial literacy is signifcant on fnancial decisions that
impact investors’ investment decisions.

Te second independent variable, fnancial planning, is
a signifcant predictor of investors’ investment decisions,
according to Table 6 standard deviation-model summary
estimation. It creates substantial variance in the value of the
investor’s investment decisions. Te regression model’s F, p,
and R2 values are also statistically signifcant. Te regression
model’s explanatory power is 89%. At the 5% limit for the p

value, the infuence of fnancial literacy is signifcant in f-
nancial planning that impacts investors’ investment
decisions.

Te selection of the fnancial product variable signif-
cantly predicts investors’ investment decisions, according to
Table 7 standard deviation-model summary estimation. It
creates substantial variance in the value of the investor’s
investment decisions. Te regression model’s F, p, and R2

values are also statistically signifcant. Te regression
model’s explanatory power is 91%. At the 5% limit for the p

value, the fnancial literacy efect is signifcant in selecting

H1

H2

H3

H4

Financial
Literacy

Financial Decisions

Financial Planning

Selection of Financial
Products

Financial Literacy
Awareness programs

Investors’ Investment
Decisions

Figure 1: Proposed conceptual model.
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fnancial products that impact investors’ investment
decisions.

Te fourth independent variable, the fnancial literacy
awareness program, is a signifcant predictor of investors’
investment decisions, according to Table 8 standard
deviation-model summary estimation. It creates substantial

variance in the value of the investor’s investment decisions.
Te regression model’s F value, p, and R2 values are also
statistically signifcant. Te regression model’s explanatory
power is 89%. At the 5% limit for the p value, the infuence of
the fnancial literacy awareness program is signifcant in
investors’ investment decisions.

Table 1: Demographic profle of the respondents.

Demographic variables Frequency (n) Percentage (%)
Age
Less than 20 20 5.56
21–30 48 13.33
31–40 156 43.33
41–50 108 30.00
51–60 16 4.44
Above 60 12 3.33

Gender
Male 255 70.83
Female 105 29.17

Educational level
Diploma 35 9.72
Bachelor’s degree 142 39.44
Master’s degree 119 33.06
PhD 64 17.78

Profession
Government employee 130 36.11
Private employee 150 41.67
Business 24 6.67
Others 56 15.56

Are you aware of the concept of fnancial literacy?
Yes 304 84.44
No 56 15.56

Are you aware of fnancial markets, fnancial institutions, fnancial instruments, and fnancial services?
Yes 304 84.44
No 56 15.56

Do you invest your savings in any of the investment products?
Yes 272 75.56
No 88 24.44

If yes then how long have you been investing?
Less than one year 85 23.61
1–5 years 145 40.28
5–10 years 81 22.50
More than 10 years 49 13.61

Table 2: Descriptive statistics of the variables.

N Minimum Maximum Mean Std. deviation
Financial decisions 360 2.33 5 4.100 0.681
Financial planning 360 2.6 5 4.182 0.690
Selection of fnancial products 360 2.2 5 4.080 0.694
Financial literacy awareness program 360 2.5 5 4.105 0.714

Table 3: Reliability analysis of the variables.

Constructs N Number of items Cronbach’s alpha Internal consistency
Investors’ investment decisions 360 4 0.841 Excellent
Financial decisions 360 6 0.890 Excellent
Financial planning 360 5 0.815 Excellent
Selection of fnancial products 360 5 0.825 Excellent
Financial literacy awareness program 360 4 0.865 Excellent
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5.2.5. Testing of Hypotheses. According to the regression
results, signifcant collective efects were observed among
the fnancial decisions, fnancial products, fnancial plan-
ning, and fnancial literacy awareness program (R2 = 0.726, F
(4, 359) = 157.520, and p< 0.001). Examining the outcomes
of the individual predictors, results showed that “fnancial

decisions” (R2 = 0.077, F (1, 358) = 203.239, and p< 0.001)
signifcantly predict the regression model, so we accepted
hypothesis 1. In addition, “fnancial planning” (R2 = 0.886, F
(1, 358) = 794.114, and p< 0.001), “selection of fnancial
products” (R2 = 0.912, F (1, 358) = 750.987, and p< 0.001),
and “fnancial literacy awareness program” (R2 = 0.886, F (1,

Table 4: Correlation analysis of the variables.

FD FP SFP FLAP IID p value
Financial decisions 1 0.000
Financial planning 0.837955808 1 0.000
Selection of fnancial products 0.839915568 0.859506142 1 0.000
Financial literacy awareness program 0.81462115 0.815787378 0.8538907 1 0.000
Investor’s investment decisions 0.877892331 0.941501704 0.955444352 0.941758924 1 0.000

Table 5: Estimation of the standard deviation-model summary (independent variable-fnancial decisions).

Investment decisions� a + b fnancial decisions
Regression model summaryb 1

Model R R square Adjusted R
square

Std. error
of the
estimate

F change Signifcance F

1 0.877a 0.770 0.770 0.317 203.239 0.000
a. Predictors: (constant), fnancial decisions. b. Dependent variable: investor’s investment decisions.

Table 6: Estimation of the standard deviation-model summary (independent variable-fnancial planning).

Investors’ investment decisions� a + b fnancial planning
Regression model summaryb 2

Model R R square Adjusted R
square

Std. error
of the
estimate

F change Signifcance F

2 0.941a 0.886 0.886 0.223 794.114 0.000
a. Predictors: (constant), fnancial planning. b. Dependent variable: investor’s investment decisions.

Table 7: Estimation of the standard deviation-model summary (independent variable-selection of fnancial products).

Investors’ investment decisions� a + b selection of fnancial products
Regression model summaryb 3

Model R R square Adjusted R
square

Std. error
of the
estimate

F change Signifcance F

3 0.955a 0.912 0.912 0.195 750.987 0.000
a. Predictors: (constant), selection of fnancial products. b. Dependent variable: investor’s investment decisions.

Table 8: Estimation of the standard deviation-model summary (independent variable-fnancial literacy awareness program).

Investors’ investment decisions� a + b fnancial literacy awareness program
Regression model summaryb 4

Model R R square Adjusted R
square

Std. error
of the
estimate

F change Signifcance F

4 0.941a 0.886 0.886 0.223 807.616 0.000
a. Predictors: (constant), fnancial literacy awareness program. b. Dependent variable: investor’s investment decisions.
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358) = 807.616, and p< 0.001) also signifcantly predict the
regression model, so we also accepted hypotheses 2, 3, and 4.
Table 9 presents the summary of hypothesis testing.

Table 10 shows the ANOVA for the four regression
predictor models, and Table 11 shows the regression model
coefcients. Te connection between the models across all
variables was assessed using an ANOVA model. We can
discover which independent variable is related to our de-
pendent variable once we know that the means of each
independent variable vary.

Table 11 displays the values of the four variables’ co-
efcients of regression. Referring to the values, the third
predictor’s efects are to be measured as most substantial on
the investors’ investment decisions (β� 0.911, t� 61.245, and
p< 0.05), then second predictor (β� 0.902, t� 52.859, and
p< 0.05), frst predictor (β� 0.872, t� 34.687, and p< 0.05),
and fourth predictor (β� 0.853, t� 52.986, and p< 0.05).

6. Results and Discussion

Tis study examines how fnancial literacy impacts investors’
investment decisions and is primarily afected by fnancial
decisions, fnancial planning, selection of fnancial products,
and fnancial literacy awareness program. According to the
results, it has been observed that investors’ fnancial literacy
signifcantly impacts their fnancial decisions, fnancial
planning, and fnancial knowledge and that selection of
fnancial products for investment impacts fnancial plan-
ning. Description statistics show that all four independent
variables signifcantly afect investors’ investment decisions.

According to descriptive statistics, each variable’s mean
value is near the fourth point on the Likert scale. It suggests
that all the variables are at “agree” levels. Te highest
standard deviation, which refects investors’ investing
choices, is 0.714. As a result, investors’ investment choices
vary more than those of other factors. On the other hand, the
lowest standard deviation is 0.681, which belongs to fnancial
decisions. Terefore, fnancial decisions are similar.
According to the analysis of Cronbach’s alpha, the internal
consistency and reliability of the data were very high.
According to the results of the correlation analysis, there was
a signifcant and positive correlation between fnancial de-
cisions, fnancial planning, selection of fnancial products,
and fnancial literacy awareness program with investors’
investment decisions. According to regression results, all
four variables signifcantly infuence investors’ investment
decisions.

Te study accepted hypothesis 1, indicating that fnancial
literacy afects investors’ fnancial decisions and investment
decisions. Investors believe they know the signifcance of
fnancial planning, investment, and future fnancial re-
quirements which include purchase of investment products,
taking insurance policies, and retirement planning, but f-
nancial literacy infuences these decisions. Te authors
stressed the need to empower young people with the in-
formation and abilities in fnance required to make critical
fnancial decisions [6]. Tey also recognize the need for
fnancial planning and fnancial resources necessary to attain
their fnancial goals and objectives. However, due to their

lack of fnancial literacy, these ambitions signifcantly impact
their lives. Te authors contend that fnancial and economic
well-being requires fnancial literacy [7]. Investors believe
that fnancial literacy enables them to make prudent f-
nancial decisions and gives investment management
knowledge that enables them to make proftable investment
decisions on their own. Te author emphasizes that people
who frequently make poor fnancial decisions, the reason of
this is they lack fnancial literacy [11], substantially infuence
their long-term wealth and well-being.

Te study accepted hypothesis 2, which indicates that
fnancial literacy afects investors’ fnancial planning and
investment decisions. Investors believe a lack of fnancial
awareness leads to misusing savings, which impacts future
fnancial needs. Te choice of an investment product and
distinct categories of investment risks were two areas of
fnancial decision-making that the authors looked at [21]. To
improve their fnancial literacy, those with long-term f-
nancial goals need to work with a qualifed fnancial planner
[23]. Investors believe that fnancial literacy gives valuable
fnancial education, enabling them to invest their retirement
resources wisely. Tey can develop more efective ways to
repay their debts with a solid fnancial education. Investors’
fnancial literacy enables them to monitor and manage their
expenditures. In addition, several studies have shown that
fnancial knowledge infuences investment risk perceptions.
Te author found notable diferences between nonexperts
with less fnancial expertise than fnancial specialists and
fnancial specialists [26].

Te study determined that fnancial literacy afects in-
vestors’ selection of fnancial goods and infuences their
investing decisions. Less than one-third of young people
understand interest rates, infation, and risk diversifcation,
highlighting a need for fnancial literacy [31]. Investors
believe a lack of fnancial education hinders their un-
derstanding of all types of fnancial products and their as-
sociated characteristics. Appropriate fnancial
understanding enables individuals to save and invest more
essentially and professionally and avoid fnancial blunders.
Investors also feel that a solid understanding of fnancial
literacy can assist them in choosing the appropriate fnancial
product and establishing emergency funds in preparation for
fnancial emergencies. Signifcant discrepancies between
fnancial professionals and nonexperts with less fnancial
understanding have been noted by Deacon [26]. Knowledge
of the characteristics of various investment products aids in
making important investment decisions and informs the
selection of the most suitable investment product.

Te study supported hypothesis 4, which indicates that
the fnancial literacy awareness program infuences fnancial
literacy and infuences investors’ investing decisions. Fi-
nancial education encourages individuals to transform their
savings into investments that contribute to the economic
growth of a country as a whole. Researchers conducting
a risk perception survey in Switzerland reported a sub-
stantial association between knowledge-related and risk-
related measures in a separate investigation [39]. Tey
also concluded that participants who thought particular
investment products were also easier to understand though
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those same items were less risky. As a result, fnancial literacy
would have a more considerable infuence than was pre-
viously thought. Lack of knowledge regarding fnancial
services and personal fnance results in poor fnancial de-
cisions impeding economic mobility. An essential compo-
nent of obtaining economic prosperity is fnancial literacy
[7]. Investors believe banks and nonbanking fnancial in-
stitutions should give them regular fnancial literacy training
to increase awareness.

Tis study is based on the parameters of an individual’s
behavioural outcomes that detail the signifcant measure-
ment of their investment and fnancial decisions. We ap-
plied a detailed questionnaire to explore the importance of
fnancial literacy education to society. Four signifcant
variables, which hold great signifcance in society to un-
derstand the impact of fnancial literacy, have been

analyzed with the help of signifcant statistical tools, and
results have been made available for prospective investors.
Investment choices are heavily infuenced by economic
trends, which in turn are afected by the dynamic nature of
the economy. In order to maximize their returns, investors
must be aware of how economic trends can afect their
assets.

An individual’s fnancial literacy is crucial to their ca-
pacity to make sound fnancial decisions. One of the es-
sential advantages of having a solid understanding of
personal fnance is that it allows individuals to make edu-
cated choices regarding their ownmoney. Financially literate
people can comprehend how the choices they make in their
fnances afect their overall fnancial health, which enables
them to make choices that are more in line with their needs
and goals.

Table 9: Results of hypothesis testing.

Hypotheses Regression result Result Accept/reject
H1: fnancial literacy infuences investors’ fnancial and investment decisions Signifcant (0.000< 0.05) Accepted
H2: fnancial literacy infuences investors’ fnancial planning and investment
decisions Signifcant (0.000< 0.05) Accepted

H3: fnancial literacy infuences investors’ selection of fnancial products and
investment decisions Signifcant (0.000< 0.05) Accepted

H4: investor’s perception and satisfaction will be infuenced by fnancial literacy
awareness facilities provided by banking and nonbanking fnancial institutions Signifcant (0.000< 0.05) Accepted

Table 10: Variation analysis of the variables of ANOVA.

ANOVAa

Model Sum of squares Df Mean square F Sig

1
Regression 121.400 1 121.400 203.239 0.000b

Residual 36.120 358 0.100
Total 157.520 359

2
Regression 139.630 1 139.630 794.114 0.000c

Residual 17.890 358 0.049
Total 157.520 359

3
Regression 143.796 1 143.796 750.987 0.000d

Residual 13.724 358 0.038
Total 157.520 359

4
Regression 139.706 1 139.706 807.616 0.000e

Residual 17.814 358 0.049
Total 157.520 359

a. Dependent variable: investor’s investment decisions. b. Predictors: (constant), fnancial decisions. c. Predictors: (constant), fnancial planning. d. Predictors:
(constant), selection of fnancial products. e. Predictors: (constant), fnancial literacy awareness program.

Table 11: Coefcient regression models 1, 2, 3, and 4.

Coefcientsa

Model
Unstandardized
coefcients Standardized coefcients t Sig

B Std. Error Beta
(Constant) −0.105 0.257 −0.514 0.000
Financial decisions 0.193 0.514 0.872 34.687 0.000
Financial planning 0.330 0.598 0.902 52.859 0.000
Selection of fnancial products 0.448 0.801 0.911 61.245 0.000
Financial literacy awareness program 0.225 0.386 0.853 52.986 0.000
a. Dependent variable: investor’s investment decisions.
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7. Implications of the Study

Te present study will signifcantly help investors un-
derstand the signifcance of fnancial literacy and increase
their awareness of various fnancial aspects. Te study will
also signifcantly contribute to banking and nonbanking
fnancial institutions. Investment from retail investors al-
ways plays a signifcant role in the growth of any banking
and nonbanking fnancial institution.Te study’s results will
help them understand the investors’ perception and satis-
faction level towards the facilities being ofered to help them
increase their fnancial literacy.Tis will help investors make
more savings and investments, directly contributing to
economic development.

Financial literacy plays an essential role in the growth
and development of the fnancial market of an economy.
Government organizes various fnancial literacy programs
for investors and is also interested to know the efect of these
programs on strengthening existing policies. Investment
companies can focus on the various determinants afecting
fnancial planning and help investors make informed f-
nancial decisions.

8. Conclusions, Limitations, and Future Scope

Te study’s fndings and analysis may lead to several im-
portant conclusions. Te results indicated that all four
factors play a substantial efect on the investment decisions
of investors. Investors’ investment decisions are afected
mainly by fnancial literacy, which directly impacts their
fnancial decisions, fnancial planning, and the selection of
fnancial products. Te study also concluded that banking
and nonbanking fnancial institutions’ fnancial literacy
awareness programs signifcantly infuence investors’ in-
vestment decisions. Tese institutions must make regular
improvements in such kinds of programs.

According to the study’s results, investors believe that
fnancial literacy makes them aware of the fnancial market
and enables them to make prudent fnancial decisions in
response to market changes and volatility. Financial literacy
directs people to set aside emergency savings, preparing
them to face fnancial emergencies. Financial knowledge
enables individuals to create reasonable budgets and en-
courages them to develop saving habits. Acquiring fnancial
knowledge enables individuals to become self-sufcient and
acquire the fnancial stability necessary to realize their f-
nancial objectives, such as home ownership, international
travel, children’s education, and retirement planning.

Based on empirical evidence, the present study con-
tributes signifcantly to understanding the importance of
fnancial literacy and its impact on investors’ investment
decisions. Te study shows that fnancial literacy afects
investors’ fnancial decisions, planning, and selecting f-
nancial products directly associated with investors’ in-
vestment decisions. However, one of the study’s main
limitations is that it does not consider behavioural, de-
mographic, and income-related factors. Future research
could be conceptualized by considering these factors and
comparing all alternatives. Te factors used in the present

study could be considered and compared across variable
demographic factors among the respondents.
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