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Ceramic product shape evaluation is an important part of product development, an important method to optimize product shape
design, and is of great significance to reasonably locate users’ consumption psychology and promote the development of ceramic
product industry. In this paper, we propose an eye-tracking-based evaluation method for ceramic products from the user’s point
of view, in view of the fact that there are few studies on ceramic product shape evaluation, and it is mainly led by designers and
enterprise leaders subjectively, with low user participation and lack of objective evaluation means and objective data support. In
this paper, through the implementation of eye-movement experiments, we obtain and analyze the eye-movement data related to
the semantic perception evaluation of product modeling and the overall evaluation of modeling, establish the mapping
relationship between user evaluation and eye-movement data, and provide objective data support for modeling evaluation. This
paper provides an objective data support for the styling evaluation. This paper provides new ideas for the ceramic product
modeling evaluation method, which helps to promote the development of ceramic product industry, improve the brand
recognition of enterprises, and help the marketing personnel to make reasonable marketing planning plans. For the semantic
perceptual evaluation of ceramic product styling based on eye-tracking, the effectiveness of product styling design concept
communication is evaluated. Ceramic products are constantly changing and developing, with new shapes appearing and old
shapes being eliminated. Continual innovation and development of ceramics based on inherited traditions can give them a new
look and color under the existing modeling style. Compared with other categories, although ceramic modeling has relatively
abstract formal characteristics, but it is the extension of the modeling, still has obvious morphological characteristics, and the
impact on people’s aesthetic mood.

1. Introduction

Ceramic products have a long history, and people started
making ceramic products long ago, which are not only prac-
tical but also highly artistic and ornamental [1]. The Chinese
ceramic industry has a long and illustrious history, with pot-
tery appearing in China some 5,000 years ago, and early por-
celain in the middle of the Shang Dynasty, and in the Ming
and Qing Dynasties, ceramic products were exported over-
seas, spreading and promoting the traditional culture of
the Chinese nation. Since China’s reform and opening up,
the ceramic industry has developed rapidly. In order to fur-

ther enhance the industry, China has introduced advanced
technology to the ceramic industry and made the products
have better market satisfaction by continuously improving
firing technology and other ways [2]. In addition, on the
original technology, China also innovated the relevant pro-
cesses and gave a lot of new colors in terms of creativity
and design, and now, China produces a large number of
ceramic products every year and has become the world’s
largest ceramic producer. With the development of social
and economic development and living conditions, user
needs have also increased. According to Maslow’s pyramid
of needs, people in the case of meeting the needs of the
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bottom gradually expect the satisfaction of the needs of the
top [3]. The same applies to the field of products, when
the user’s bottom demand for products that are functional
and easy to use is satisfied, users will seek to meet their needs
of high-level products. Therefore, the function of ceramic
products, form, structure, and its spiritual and cultural con-
notations needs to be updated to continue to meet the user’s
product consumption needs [4]. In recent years, the ceramic
industry has shown diversified and individualized market
demands. The status of traditional art form as the dominant
"overlord" of the typical style of ceramic products began to
shake. Traditional ceramic products are facing a serious test
and fierce competition [5].

In this environment, in order to meet market demand,
ceramic enterprises also gradually from the “design after
the function” to “design after the user.” Currently mainly
by the designer’s subjective domination of ceramic product
design, product characteristics are vulnerable to certain
restrictions and the lack of communication with the user
[6]. The shape of ceramic products is an important carrier
for spreading spiritual culture and is one of the important
concerns in design. Ceramic product shape evaluation is an
important part of the preproduct development, an impor-
tant method to optimize the product shape design, and is
of great significance to reasonably position the consumer
psychology of users in order to promote the development
of the ceramic product industry [7]. The current ceramic
modeling evaluation method needs to be improved; ceramic
enterprises urgently need to ensure that the ceramic product
quality is good under the premise of improving the attrac-
tiveness of ceramic product modeling, enhance brand recog-
nition, so that it has a better competitive ability, and then
make it occupy the market advantage [8]. With the change
of consumer philosophy, the market demand force of Chi-
nese ceramic products will be further expanded. In the study
of the relationship between physiological behavior and user
evaluation, Tang Gangbei et al. proposed a selection method
based on objective eye-movement test and combined with
the physiological data of EEG for the disadvantages of the
current car scheme selection, using a computer to present
four car design drawings for the subjects, collecting the
eye-movement and EEG data when the subjects viewed
the pictures, combining the subjective evaluation values of
the subjects, analyzing the correlation of the three data, and
establishing a multidimensional. This method improves the
objectivity of car evaluation [9]. In order to objectively eval-
uate the car styling design, the eye-movement experiment
method was used, and the hot spot map generated when
the subjects observed the car pictures was used as the data
source; using methods such as color feature extraction, the
evaluation index system was established by collecting and
processing the hot spot map information and quantifying
the picture information into data; the evaluation was defined
as a dichotomous problem, and the evaluation model was
established using Fisher’s discriminant method [10]. They
used a combination of subjective scoring method and eye-
movement experiment method to collect eye-movement data
and subjective evaluation data of users comparing and
observing multiple pictures of car styling solutions and used
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partial least squares method to establish a car styling evalua-
tion model and verify the effectiveness of the model [11].

This paper introduces eye-tracking experiments into
ceramic product styling evaluation, collects several eye-
movement data from subjects, and uses a combination of
subjective and objective methods to obtain relevant experi-
mental data from the evaluation activities of target users,
so as to quantify the subjective evaluation of users as objec-
tive data and provide objective evaluation methods and
objective data support for product styling evaluation.
Improve the traditional evaluation method mainly led by
designers, provide new ideas for ceramic product shape eval-
uation, and help promote the development of ceramic prod-
uct industry. For the characteristics of user, scoring value is
0-10 integer as discrete variables; support vector machine
classification method is used to establish the mapping model
between eye-tracking experimental data and user scoring
value, which can effectively reduce the error and improve
the reliability of evaluation results. The eye-tracking technol-
ogy is used to conduct the semantic perception test of
ceramic product modeling, to measure the objective percep-
tion of the target users on the product design concept, to
provide objective guidance for the expression of modeling
design concept and product marketing promotion, to help
the enterprise marketers to reasonably optimize the product
promotion and marketing plan, to effectively convey the
design concept, and to improve the brand recognition of
the enterprise.

2. Related Work

Ceramic products have a long history in China. In the early
days, they were mainly daily necessities, so more attention
was paid to their use function [12]. In recent years, as users’
emotional needs for products have increased, the shape of
ceramic products has gradually received more attention.
How to judge whether users can be attracted by the shape
of the product and thus influence the purchase decision
requires an effective evaluation of the shape of ceramic prod-
ucts from the user’s perspective [13]. They established a
structural model of ceramic teaware user needs through
hierarchical analysis in three directions, appearance, func-
tion, and value, used subjective questionnaires to determine
the evaluation index weights, and conducted consistency
tests on the obtained results, which showed that the tested
user group paid more attention to the appearance of ceramic
teaware; further used the fuzzy evaluation method to estab-
lish a user fuzzy comprehensive evaluation matrix, deter-
mine the evaluation criteria, and after calculating Establish
a secondary comprehensive evaluation matrix to build a
ceramic tea set evaluation system that quantifies the evalua-
tion results [14].

The researchers collected and identified the perceptual
vocabulary and the sample map of experimental ceramic
products, created a five-order semantic scale for perceptual
imagery, obtained the subjective evaluation data of the test
subjects, processed the data using factor analysis to obtain
the characteristic imagery factor; used the quantitative I class
method, created a product morphological element coding
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table, quantified the morphological elements, and used mul-
tiple linear regression analysis to quantify the imagery factor
and morphological element quantified values [15]. The anal-
ysis was performed by using multiple linear regression anal-
ysis to obtain the morphological factor category score and
analyze the products according to this score. They summa-
rized the advantages of the designed ceramic products from
the designer’s point of view in four aspects: function, shape,
aesthetics, and economy; analyzed the rationality of the
product shape structure to verify its usability; analyzed the
product contour lines, indicating that the lines have a sense
of rhythm and undulation, and considered that the products
have clear characteristics and good decorative effects [16].
However, this evaluation method is only from the designer’s
point of view and lacks real user feedback evaluation. At
present, there are fewer studies on the evaluation of ceramic
product shape, mostly based on subjective evaluation, lack-
ing objective evaluation methods, and objective data support
and mostly from the designer’s perspective lack of real user
participation in the evaluation.

The concept of semantic perception comes from product
semantics and cognitive psychology. Product semantics is
the expression of the product’s own spiritual connotation
and concept conveyed, and thus, product semantic percep-
tion is the way users perceive and understand the product’s
spiritual connotation and design concept [17]. They studied
and analyzed automobiles to construct a mapping relation-
ship between users’ attention to different areas of the sample
and user information, which was used as a basis for optimiz-
ing the questionnaire and thus making the analysis of the
semantics of styling imagery more scientific and reasonable.
The researchers analyzed the source culture, used the
semantic difference method to obtain the cultural semantic
words, and used the shape grammar to extract the implicit
cultural elements of NRMs based on the product DNA the-
ory to build a topologically expandable semantic model
together with the explicit elements; they used the graphical
thinking to convert the cultural features into graphical
semantics to obtain the core NRM cultural semantic set
and build a library of elements to help design activities; they
used the electric vehicle charging service facility as a practi-
cal case to verify the feasibility of the method [18].

The feasibility of the method is verified. The researchers
obtained user semantic-aware vocabulary from online
reviews, used WordNet to filter high-frequency words, ana-
lyzed the association rules of words, used Apriori algorithm
to filter words again, and built the seed feature word set from
the obtained words; used neural network algorithm to train
word vectors, then expanded the seed feature word set by
calculating the similarity between vectors, and finally used
manual annotation method to classify the words and obtain
the product semantics. Finally, the lexicon is classified by
manual annotation to obtain a product semantic feature lex-
icon. Chen et al. used the importance and similarity princi-
ples to establish a hierarchical model of porcelain vase
modeling, extracted the typical features of each modeling
element, and established a database of porcelain vase model-
ing; used cluster analysis and word frequency statistics to
obtain the semantic words for porcelain vase description

and then built a mapping inference library of semantic
words and porcelain vase modeling; and established a user
customization module system, and the system can automat-
ically retrieve the porcelain vase modeling and generate a 3D
model after the user selects the semantic words. The system
can automatically retrieve the vase shape and generate the
3D model after the user selects the semantic words [19].

Early applications of eye-tracking technology were
mainly used in the field of psychology, but now, it has been
extended to a variety of fields including advertising, interface
usability, product design, and other related fields and is
becoming popular. Researchers have investigated a method
to quantify the aesthetic quality of product design by apply-
ing eye-tracking technology to analyze subjects’ eye move-
ments to predict users’ aesthetic preferences and to develop
an aesthetic measurement system [20]. By using a wearable
eye-tracking instrument, the researchers studied the changes
of subjects’ eye gaze characteristics when observing different
pictures; the experiment used two types of emotional pic-
tures to stimulate the subjects, extracted the subjects’ gaze
characteristics under each type of stimulation, and analyzed
and compared the experimental results; it showed that the
gaze characteristics are correlated with individual emotions,
and the gaze characteristics can objectively reflect individ-
uals’ emotions within a certain range [21]. The researchers
studied the eye-movement characteristics of young women
when observing advertisements and investigated whether
there were differences in eye-movement behaviors among
individuals; seven advertisement images were presented to
80 participants using a monitor, and the gaze information
was recorded using an eye-tracking device.

3. Optimization of Ceramic Processes
Combining Eye Movement and
Piezoelectric Sensing

3.1. Ceramic Product Process and Mechanical Characteristics.
As a cultural form, ceramic art has certain peculiarities, with
unique artistic charm and formal characteristics. Ceramic
modeling has a distinctive cultural style and is self-con-
tained, containing a deep artistic connotation. Ceramic
modeling elements include form, texture, and color. It is
not only a reflection of the basic needs of human beings in
the development of civilization but also expresses the spiri-
tuality of a nation to a large extent. Human beings began
to develop ceramic products from very early on; these prod-
ucts were at first to meet the needs of rituals or to meet the
needs of people’s lives; then, people also began to pour into
their own emotions in their works, according to the law of
development of things let ceramics and material, spiritual,
technical, and other integration, which is the wealth of
human beings, but also the embodiment of human wisdom.
For the overall evaluation of ceramic product styling based
on eye-tracking, eye-tracking experiments are conducted
with target users, and users are asked to score the satisfaction
of the tested product, multiple eye-tracking data and scoring
scale data of all users are collected and collated, a mapping
relationship model between eye-tracking data and user
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FI1GURE 1: Mechanical construction of ceramic products: for static shapes, appreciating the cohesive and expansive sense of form and giving
shape changes can make them show a different kind of life in space and volume.

scoring values is established using support vector machine,
and finally, the validity of the evaluation method is verified
using test set data. Based on the existence of intentions and
concepts, the original material is processed to make it into
a style and form with certain purposes, and to meet the dif-
ferent needs of culture and art is the ceramic design. The
language of ceramics is relatively unique, with its own
expression and modeling methods, and unlike other art cat-
egories, the language of ceramics is intuitive and does not
need to be interpreted as deeply as painting and other art.
For ceramic products, by embellishing them and other ways,
you can create more layers of connotation from the visual
aspect; this perception is not completely unconscious and
not completely conscious. For static shapes, appreciating
the cohesive and expansive sense of form and giving shape
changes can make them show a different kind of life in space
and volume, as shown in Figure 1. Ceramic products are
constantly changing and developing, with new shapes
appearing and old shapes being eliminated. Continual inno-
vation and development of ceramics based on inherited tra-
ditions can give them a new look and color under the
existing modeling style. In this regard, foreign scholars have
pointed out that ceramics is a complex art, which has a sim-
ple form, but also needs to have a complex connotation.

3.2. Eye-Tracking-Based Evaluation of Ceramic Products.
The subjects are the subjects whose eye movements are
tracked by the eye tracking device in the eye tracking exper-
iment, and their eye-movement behaviors can be recorded
by the eye tracking device and analyzed and interpreted by
the professional eye-movement data collection and analysis
software to understand the subjects’ psychological cognition
and other situations. Depending on the content and method
of the eye-tracking experiment, different conditions of sub-
jects are required. Subjects can be classified according to
characteristics such as age, gender, profession, and income.
According to the requirements of the eye-tracking experi-

ment to be implemented, a reasonable selection of subjects
to make sure that the subjects meet the requirements of
the eye-tracking experiment research is one of the important
conditions to ensure the validity of the eye-tracking experi-
ment data. The eye-tracking experiment conducted in this
paper is a ceramic product modeling evaluation experiment,
and this experiment needs to focus on the user’s perception.
Therefore, when looking for subjects, it is necessary to first
analyze the characteristics of the subjects, classify their char-
acteristics into categories, and then screen them, and select
users according to the research objectives, so that they can
become subjects of eye-tracking experiments, which is the
basic condition for eye-tracking experiments to be meaning-
ful. In order to get the real target users, a detailed analysis of
the product is needed to determine the characteristics of the
real target users. Usually, the target users of the product are
determined at the beginning of the product design, which
can be obtained through research and used as the selection
criteria for choosing subjects. According to the specific char-
acteristics of the identified target users, screening is con-
ducted according to the age, gender, motivation, and
acceptable price level of the users, and interviews are con-
ducted with the users who come to take the test as the basis
for screening. In general, real target users who have plans to
buy the product will actively seek and think about the prod-
uct and its related other products of the same type and have
some research understanding of them. Therefore, through
the interview method, some simple inquiries should be made
to the test person, such as the shape, structure, price, and
other characteristics of the product and its similar products,
to clarify whether he or she has some understanding, to ver-
ify whether the test person is the target user, and then to
select him or her.

When conducting eye-movement experiments on actual
scenes such as display or operation, users usually experience
the actual scenes in a fixed environment, so the evaluation
they give is also limited to this environment, for example,
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F1Gure 2: Eye-movement experiment.

eye-movement experiments on car driving experience, as
shown in Figure 2. In order to make this kind of experiment
more effective, if various conditions can be realized, such as
test site, test equipment, and product display method, the
eye-movement test scenario can be built according to the
actual situation. For example, to test whether the product
display method can facilitate users to find products, users
need to observe the actual product shelves in the field. By
wearing a head-mounted eye-tracking device, the subject
can get the real experience of looking for the product with
as little interference as possible. It should be noted that if
detailed and accurate eye-movement data are needed,
there are many interfering factors in the actual scenario,
such as the movement of eyes relative to the experimental
material, light changes caused by position changes during
the activity, and subjects being attracted to the sight by
nonexperimental factors, which make the experiment gen-
erate interfering data and cause experimental errors, and it
is difficult to distinguish and reduce such errors in the
current study.

If the conditions required for the experiment do not
allow, including test equipment, test conditions, and product
display methods, that is, the experiment can not be con-
ducted by building the actual experience scene, then the
experiment can be conducted by building a virtual experi-
ence scene, when the need to use the relevant computer
technology and a variety of external sensory equipment to
present the combination of experimental materials to build
an eye-tracking test scene, as shown in Figure 3. For exam-
ple, when evaluating multiple product shapes, the subject
needs to see all the tested products with the same field of
view and adjust the display order of the tested products
within a short period of time, which is difficult to achieve
in real scenarios. This method is mostly used in current
research to implement eye-movement experiments, which
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FIGURE 3: Eye-movement frequency tracking.

is widely used and easy to control a variety of variables, more
effective, and reliable. In this study, this method was used.

3.3. Eye Tracking Combined with Piezoelectric Sensing
Technology. Before building the model, we make the follow-
ing assumptions: first, it is assumed that there is no debond-
ing and slippage between any interface including the
substrate and the skin; second, since the thickness of the pie-
zoelectric layer PZT is only 1.5 gm, while the thickness of the
substrate is more than 30nm, a difference of about twenty
times. Therefore, the bending deformation energy of the
PZT is much smaller than that of the substrate (the bending
modulus is proportional to the third power of the thickness).
Moreover, the twelve PZT units are concentrated in the cen-
ter of the arch, and the actual area is much smaller than the
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area of the substrate, so the deformation energy of the PZT
units themselves and the influence on the substrate are
ignored in the calculation.

As in Figure 4, the horizontal direction is the x-axis, and
the vertical direction is the z-axis; The original length of the
unfolding level of the device is known, and the displacement
occurs after the both ends of the end part are flexed, and the
flexural amplitude of the subbase neutral axis at the height of
the x-coordinate position can be obtained.

After the morphological observation, we assume that the
deflection equation of the arch part can be expressed by the
cosine function as follows:

(1)

w= %{x2 + cos 21’},

where A and LO represent the amplitude of buckling and the
original length of the device, respectively. Here, we neglect
the bending deformation energy, membrane strain energy,
and electric field energy of the PZT itself after which the
total energy of the system can be expressed as:

p3 —p6 < (criTl —x) < p3 + p6, (2)
where E and h are the equivalent Young’s modulus Dong
and thickness weevil of the combined skin substrate, respec-
tively, and are the relative displacements at the two ends of
the device. By taking the derivative of the total energy with
respect to the amplitude to zero, the

i 3)

T,= .
/ v

The amplitude of flexion can be derived as

QY[ -1=QVt+0.1£

The strain at the neutral axis of the PZT strip can be
derived from the equilibrium equation.

A Al
MathExp = -k log, (E) -k log, (F) . (5)

Among them.

_ (p3-p6)
"= o pe)” ©

is the ratio between the bending modulus of the bilayer sub-
strate and the bending modulus of the bilayer substrate plus
the PZT functional layer composite structure, while z is the
distance between the PZT neutral layer and the neutral layer
of the composite structure. Since the length of the PZT strip
is much smaller than the length of the entire device and is
concentrated in the center of the device, we use an approxi-
mation in the derivation of the equation.

(7)

0<n<l.

4. Experiments and Result Analysis

4.1. Sensor Monitoring Results. Figure 5 shows the output
voltage of the subject’s wedge for different fatigue states
acquired by the oscilloscope. Since the oscilloscope was con-
nected to an external power supply, the output signal was
interfered with spurious waves, and the above results are
the result of filtering the signal above 15 Hz by using the fast
Fourier transform. The blink curves for the first three blinks
are similar to the results above, with waveforms in the posi-
tive yield range. From the fourth and fifth blinks, it can be
seen that the time period after the voltage rises to the peak
until the voltage starts to increase in the opposite direction
is significantly too long, reaching about 0.5s. This means
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FIGURE 5: Output voltage plot for eye-movement frequency.

that the proportion of time spent with eyes closed within a
blink cycle was too large. Thus, it can be judged that the sub-
ject was in a state between semiconsciousness and fatigue. It
is important to note that the actual test cannot be judged
from a single blink or a few blinks but requires a large
amount of continuous data collection and analysis. The volt-
age curve shown in the results has a clear cut-off point, with
the frequency and amplitude of blinks in the positive yield
range for the first few segments and a sudden increase in
blink frequency for the latter segments.

4.2. Optimal Characterization of Ceramic Processes. When
users evaluate a product, their cognitive activities are based
on intuition, and when they observe the details of the prod-
uct, they are often only interested in a certain part, so the
method to be used when testing users is different from that
used for experts or professional product designers. In order
to ensure the accuracy of the evaluation, other subjective
testing methods should be provided for the tested users. To
make subjective tests more user-friendly, tests can be con-
ducted in the form of easy-to-answer scoring scales. In
recent years, the measurement technique of eye-movement
behavior has been more intensively studied. Eye-movement
measurement techniques, as well as eye-movement data col-
lection and analysis techniques, have been more mature and
have been widely used in other fields; some physiological
indicators, such as brain waves, are very complicated in their
mechanism of action, and although research on these phys-
iological indicators has achieved certain results, they are still
in the superficial application stage, and there is still a certain
distance from the in-depth and extensive application. To
sum up, the measurement of physiological data in this paper
adopts the eye-movement measurement technique.
Blinking is a rapid eye closing movement called the tran-
sient reflex. There are usually two types of blinks: one is
involuntary blink movement; the other is reflexive eye clo-
sure movement. The involuntary blinking movement, which
is usually done without external stimuli except for inflam-
matory and painful stimuli, is an involuntary blinking move-
ment that people accomplish unconsciously is actually a
protective action that distributes tears evenly across the cor-
nea and conjunctiva to keep them moist, so the upper eyelid
moves much more than the lower eyelid during the blinking
process. Therefore, in order to maximize the true blink pro-

cess, we chose to attach the sensor to the epidermis of the
upper eyelid.

In order to obtain the maximum strain at the upper eye-
lid, we performed a simple tracing experiment. First, we
traced the dot at the upper eyelid, then fixed the relative
positions of the camera and the pupil, and took pictures of
the fully open and fully closed layers, respectively, and
superimposed the two layers to roughly measure the maxi-
mum strain direction at an angle of approximately 45° from
the horizontal. Therefore, we finally chose to cut the piezo-
electric flexible sensor into 2cm#cm size and paste it
between the upper eyelid and eyebrow at an angle of 45°.
The bonding material used in the experiments was medical
double-sided adhesive, which is thin, breathable, highly bio-
compatible, and highly adhesive. First, we made the subject
blink normally with a blink cycle of about 0.4s, and the volt-
age curve of the output voltage after filtering the spurious
waves at 15 Hz is shown in Figure 6. 0.2's is consistent with
the data in medical literature. This time period is particularly
important in fatigue driving monitoring, because it repre-
sents the “interference zone” in the driving process.

For example, when driving on a highway at 120 km/h,
0.5s of eye closure means a blind driving distance of 16.5
meters, and a slight steering in such a long distance can lead
to a serious traffic accident. If we take a certain period of the
blink cycle in the graph and zoom in on the time axis, we can
get this result. From the result, we can clearly see that the
voltage curve in one cycle can be divided into four parts:
the first is the rising voltage section, which means that the
piezoelectric film receives a positive strain change and stops
after reaching the peak, and it represents the time period
from opening to closing of the eye; the second section is
the voltage drop from the peak to zero, which represents
no strain change in the piezoelectric film; the polarized
charge discharges naturally with the circuit, and this process
reacts in the blink as the eye remains closed; the next stage is
the reverse voltage increase to the pole, which means the pie-
zoelectric film receives a reverse strain change; that is, the
eyelid gradually opens from closed; the last stage is the volt-
age returns to zero from the reverse pole and keeps the volt-
age at zero until the next blink cycle, which is also the zone
where the piezoelectric film is not subject to strain change
after free discharge, and it represents the gaze zone that
keeps the eyes open.

Technology continues to develop, and ceramic produc-
tion technology gradually has a trend of assimilation, so
ceramic product modeling will be an important factor in
attracting users. Design concept is the soul of ceramic prod-
uct modeling; whether it can effectively convey to the user
through the product modeling is one of the key factors in
the success of ceramic product modeling. In the ceramic
product modeling design, the designer’s expression of the
product design concept is always running through it. These
design concepts will eventually be conveyed to the user
through the intermediate carrier of ceramic product model-
ing. At the same time, the user through the cognition of the
product shape will produce an understanding of its design
concept, called the perceptual experience. Therefore, around
the product design concept, the consistency of the two ends
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FIGURE 7: Eye tracking data feedback.

of the designer’s expression and the user’s perceptual experi-
ence determines the success of the product design. However,
influenced by the differences in factors such as the knowl-
edge background of designers and users, the expression of
the designer’s design concept may not always be accurately
conveyed to the user to produce the same perception. There-
fore, for product styling, a method that can relatively accu-
rately evaluate the degree of consistency between the
designer’s design expression and the user’s perceived experi-
ence is necessary. Product design concepts are highly emo-
tional and difficult to quantify, so it is difficult to evaluate
the consistency between the designer’s design expression
and the user’s perceived experience.

Therefore, the evaluation method based on the theory of
semantic perception is relatively reasonable and operable. By
refining the designer’s product design concept, the target
users are asked to evaluate the perceptual experience of the
product, so as to compare and evaluate the degree of consis-
tency between the designer’s design expression and the
user’s perceptual experience. In the process of obtaining
the user’s perception and evaluation of the product design
concept, if we only rely on subjective testing, the test results
will be more arbitrary, and the user will give inaccurate
results due to forgetfulness and other reasons, and the
authenticity of the results will be affected. Therefore, it is
necessary to combine the methods of objective testing to
reduce the error of subjective testing. With the development
of eye-tracking technology in recent years, eye-tracking test
is gradually used in the field of perceptual analysis as a

method to measure objective physiological responses. In this
paper, eye tracking test is used as an objective means to eval-
uate the consistency between designers’ design expressions
and users’ perceptual experiences, and an evaluation method
combining semantic questionnaire and eye tracking technol-
ogy for ceramic product modeling design is proposed, as
shown in Figure 7. There are many disadvantages of using
physical products for eye-tracking experiments, so this paper
uses a computer to display photos of the tested ceramic
products, firstly presenting the product pictures to the users
and asking them to fill in the relevant semantic perception
questionnaire to clarify their semantic perception of the
product design concept; then carrying out a local modeling
semantic association eye-tracking test, this test separately
asks the users to perceive the semantic words of the tested
products in the previous step. After the eye-tracking test,
the subjects were asked to fill in the semantic association
questionnaire; finally, the data of the two questionnaires
and the eye-tracking test were collated from all the users,
and their consistency was compared and analyzed, and the
results of the comparison and analysis were given to the sub-
jects to obtain further updates of the users’ semantic percep-
tion evaluation of the product.

In this paper, a questionnaire was used to record user
perceptions when evaluating the shape of ceramic products.
In the analysis of ceramic products, the semantics of the
concept related to the design of the product were selected
and tested, and interfering semantics of the design concept
and other semantics used to evaluate ceramic products were
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added to make the user perception evaluation more compre-
hensive. The interference words used in the test are words
with the opposite meaning of the design concept semantic
words of the product under test, which can be used to ana-
lyze the level of recognition of the design concept semantic
words when facing the product under test; by comparing
the perception of interference words and semantic words,
the level of semantic perception of the user when facing
the product under test can be clarified. The eye-tracking test
and questionnaire test were implemented to record the
users’ perception of the product styling design concept,
and thus, the test results were obtained. The experimental
materials for both tests are the same, and both are frontal
photos of the tested products, which allow users to observe
partial styling and record the perception. After presenting
the product shape picture to the user, the user fills in the
product shape perception semantic questionnaire. The user
is asked to select no more than a certain number of semantic
words among the semantic words provided in the question-
naire to evaluate the semantic perception of the tested prod-
uct. If the subject perceives other semantic words in addition
to the given semantic words, he/she can fill in the corre-
sponding positions in the questionnaire.

At the same time, the user is required to score the prod-
uct styling on a scale of 0-100 based on all the semantic
words selected or filled in, respectively, to evaluate and ana-
lyze the effectiveness of the design concept communication.
The test task of eye tracking is the semantic vocabulary
selected or filled in by the user in the first questionnaire.
For each semantic term, the user observes the product image
and looks at the partial shape where the semantic term can
be perceived. The eyetracker will record the user’s eye move-
ments during the perception process, as shown in Figure 8.
After the eye-tracking test, the hotspot maps of the user’s
gaze on each semantic term are extracted. The eye-tracking
device can record the user’s eye-movement behavior, so the
test results may not be exactly the semantic perception
results but may be the local location that the user pays more
attention to. At the same time, users’ evaluation of the

semantic perception of product styling is usually more ran-
dom, and there is a tendency for inconsistency between
two evaluations. The eye-tracking device can objectively
record the product localization that the subject instinctively
looked at when hearing a semantic word, and its results can
supplement the shortcomings of the questionnaire test.
However, interviews with users are still needed to compare
the eye-movement test data with the questionnaire data
and then to clarify the correlation results. Compared with
other categories, although ceramic modeling has relatively
abstract formal characteristics, but it is the extension of the
modeling, still has obvious morphological characteristics,
and the impact on people’s aesthetic mood.

After completing the above experiments, all subjects’
eye-movement information was analyzed and collected and
organized using the accompanying professional software,
Tobii Pro Lab. The polygon tool in the AOI module of the
software was used to divide the areas of interest into areas
of interest for the four products in the eye-movement exper-
iment, and then, the eye-movement data from each area
were collected, exported, and saved as Excel files. The Tobii
Pro Lab software enables automatic superimposition of ocu-
lomotor data information, allowing the display of 4 oculo-
motor data from 4 products and saving hotspot maps.
Based on the literature, four eye-movement indicators,
namely, total gaze time, first gaze duration, number of visits,
and number of gaze points, were selected for analysis. The
results of the Pearson correlation analysis showed that there
was a positive correlation between all four eye-movement
data and scoring values. According to the literature, the
duration of first gaze is similar to the priority effect in the
field of psychology, in that when a subject is interested in a
certain area, his or her eyes will be attracted to that area first
and stay there; the number of gaze points in a certain area
often represents the intensity of the subject’s interest in that
area. The number of visits means the number of eye jumps
from other areas to the area of interest. Usually, the subjects’
eye-movement evaluation activity of the experimental tested
product is the observation and comparison activity of several
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tested products; if the subjects like one of the tested products
more, then the product tends to become a benchmark for
comparison, and the more visits will be made.

5. Conclusion

In this paper, by implementing the overall ceramic product
styling evaluation experiment, we obtained the eye-tracking
data and user scoring data during the evaluation activity;
used the support vector machine learning method to estab-
lish a mathematical model, which mainly involves the map-
ping relationship between the eye-tracking data and the
user scoring value; and verified the validity of the model
using the test set data. The results of the validation show that
the support vector machine classification method can effec-
tively establish the overall evaluation model of ceramic prod-
uct modeling based on eye tracking and provide an objective
basis for ceramic product modeling evaluation. The applica-
tion of semantic perception evaluation of ceramic product
modeling based on eye-tracking was implemented. A ceramic
cultural and creative product of a brand was used as the test
material, and the target user was used as the test object, and
the semantic questionnaire test of ceramic product modeling
perception, the eye-movement test of modeling semantic
perception, and the questionnaire test of local modeling
semantic association were conducted in turn. In addition,
the user’s eye movement test results were compared with
the questionnaire test results. The user interview method is
used to obtain the user’s perception of the product design
concept and analyze the semantic expression of each part of
the product and evaluate the effectiveness of the product
modeling design concept. In the environment of rapid devel-
opment of the consumer market, users’ needs for products
are constantly changing, and users are gradually taking the
leading position in the consumer market. In the case of prod-
uct homogenization, whether the product shape is attractive
to users becomes crucial, and the user-oriented product
shape evaluation method will be more widely used.
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