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Internet-based cloud computing is currently an important core technology for computer development in China. It can be used not
only in marketing but also in various industries. At the same time, people-oriented and green projects and products that focus on
the development of the ecological environment and green consumption dominate the current market trend. The purpose of this
paper is at studying the development model of enterprise green marketing based on cloud computing. This article compares and
analyzes enterprise green marketing systems through big data algorithms and statistical methods. It starts with the basic
characteristics of cloud computing, studies the opportunities and challenges that cloud computing brings to enterprises’ green
marketing efforts, describes the green marketing processes and characteristics of enterprises, and analyzes cloud. The feasibility
of the construction of the computing system, the basic architecture of the cloud computing system, and the construction of a
complete cloud computing data processing flow are proposed. The research data found that the combination of the green
marketing development model and cloud computing in the enterprise operating system is conducive to the development of the
enterprise; it improves the discovery efficiency of the enterprise and reduces the pollution in the production of the enterprise;
the cloud computing can greatly improve the work efficiency of the employees. Cloud computing can improve employees’
speed to complete tasks by about 20% and reduce the error rate by about 50%. The cloud computing enterprise green
marketing development model has guiding significance for the long-term development of the enterprise.

1. Introduction

The meaning of green marketing is that the company takes
“protect the environment, start with me” as its work purpose
and uses “green ecology” as its guiding core and “reduces the
damage to the global ecological environment” as its service
center, positioning the starting point as a new marketing
model that “meets consumers’ green consumption.” Since
then, the company’s green marketing model has been rap-
idly promoted in developed countries and some developing
countries [1].

In today’s Chinese society, sustainable development has
become an important theme in a new era [2]. In order to
enhance market competitiveness, enterprises have established
a good corporate image, controlled pollution, saved energy,
and reduced consumption and improved efficiency has

become an urgent need for an enterprise to succeed [3]. At
the same time, the wave of Internet development has also pro-
vided some convenient conditions for companies to imple-
ment a series of measures. Therefore, we propose the “cloud
computing-based enterprise green marketing development
model” [4]. At the same time, China’s existing market is
fiercely competitive and most companies place too much
emphasis on micro- and near-term interests. In addition, the
current legal system is not sound and the system is not rela-
tively speaking [5]. It is perfect, which has caused many prob-
lems and obstacles for the company’s green marketing. As a
new type of computing model, cloud computing is used in
many fields. People are willing and looking forward to cloud
computing to achieve interconnection, collaborative work,
and knowledge sharing. People also urgently need reliable
and efficient technical means and implementation models.
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Well, we are also thinking about whether we can combine
cloud computing and enterprise green marketing to achieve
the “cloud computing enterprise green marketing develop-
ment model” [6, 7].

Cloud computing is changing information technology [8].
As information and processes are being migrated to the cloud,
this is not only a place where computing is done, but funda-
mentally, how is it done? As a result, more and more compa-
nies and academia are investing in this technology, which will
also greatly change the way IT professionals work. Cloud com-
puting solves many problems of conventional computing,
including handling peak loads, installing software updates,
and redundant computing cycles. However, new technologies
also bring new challenges, such as data security, data owner-
ship, and transcode data storage. Arora discussed the cloud
computing security problem mechanism, the challenges that
cloud service providers are facing in cloud engineering, and
proposed a metaphorical study of various security algorithms
[9, 10]. In addition, companies that undertake a large number
of batch-oriented tasks with Armbrust can obtain results as
soon as their programs are scaled up, because the cost of using
one server for 1,000 hours is only 10% higher than the cost of
using one server for 1,000 hours [11]. This flexibility of
resources does not have to pay a high price for large-scale pur-
chases, which is unprecedented in IT history.

Cloud computing is an important prerequisite for long-
term green development of enterprises [12]. The purpose of
this paper is to study the development model of enterprise
green marketing based on cloud computing. This article com-
pares and analyzes enterprise green marketing systems
through big data algorithms and statistical methods. It starts
with the basic characteristics of cloud computing, studies the
opportunities and challenges that cloud computing brings to
enterprises’ green marketing efforts, describes the green mar-
keting processes and characteristics of enterprises, and ana-
lyzes cloud. The feasibility of the construction of the
computing system, the basic architecture of the cloud comput-
ing system, and the construction of a complete cloud comput-
ing data processing flow are proposed. The use of cloud
computing for green marketing in practice serves the purpose
of changing the traditional way of developing the use of struc-
tures and exploring a more effective marketing model in the
modern sense from the perspective of cloud computing busi-
ness marketing.

2. Programs Method

2.1. The Connotation of Cloud Computing. Cloud computing
is a relatively new form of supplement, consumption, and
delivery implemented by Internet technology. It mainly
takes virtual resources as the object of service and has
dynamic scalability [13]. It can use the Internet to calculate
data and use the underlying server, storage, and network
technology architecture as a computing resource in an
abstract way. And it can access the configurable computing
resource sharing space through the network to achieve a cer-
tain degree of management, so as to quickly provide com-
puting resources to demand users in [14].

2.1.1. Characteristics of Cloud Computing. The main charac-
teristics of cloud computing include the following aspects:
first, it can provide self-service; according to the needs of
users to allocate, users can operate freely on the interface,
so as to achieve the smooth application of resources and in
the process of use can also be adjusted and released various
resources [15]. The second point is that the time period of
network access in cloud computing is very free and not lim-
ited by the location [16]. The service platform provided by
cloud computing can be accessed in various ways, which
greatly facilitates users. Third, cloud computing can reach
the state of resource pooling. In this way, the physical
resources of the computer do not belong to a specific indi-
vidual and will be occupied only when they are needed; oth-
erwise, there is no need to occupy them. Fourth, it has a
large elastic space, can timely adjust and allocate resources
to meet the needs of customers, and has strong shrinkage
and expansion performance [17, 18]. We have a general
understanding of the main features of cloud computing,
which is a way to make our lives more convenient and our
businesses more successful. Time is free, resources are
shared, there is a lot of flexibility, and the characteristics of
cloud computing determine its position in enterprise
applications.

2.1.2. Cloud Computing Architecture. Cloud computing has a
huge architecture, including five major structural layers,
which are organically unified, as shown in Figure 1, namely,
cloud client, cloud application, cloud platform, cloud infra-
structure, and service layer [19]. This study uses a B2B
model.

(1) The cloud client, also known as the cloud terminal or
cloud computer, is the part that connects with the cus-
tomer most closely. The composition of the cloud cli-
ent mainly includes computer hardware and
computer software. Among them, hardware is neces-
sary, while the existence and use of software are largely
determined by the specific application degree of cloud
computing. The design of software should meet the
standards of cloud services to play an effective role
[20]. Currently, the main cloud clients are mobile
phones (Linux-based Palm, Android, iPhone, etc.),
fat clients (Cherrpal, Wyse, etc.), and thin clients [21]

(2) Requirements for cloud application foundation: the
first is that cloud infrastructure is a kind of commer-
cial software that is easy to manage and operate
under the premise of network access. The second
point is the reasonable and scientific control of the
software through the server. Only in this way can
the client use the form of Web to access the applica-
tion system remotely and achieve the desired effect
[22]. Third, in the delivery of cloud applications,
the main pattern is one-to-many, in terms of archi-
tecture, price, and partners [23]. Fourth, the func-
tionality of cloud applications is centralized when
they are updated, which means that there is no need
to download patches and upgrade packages from the
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cloud client. At present, the types of cloud applica-
tions mainly include “Web applications,” “software
as a service,” and “software + services” [24, 25]. In
the cloud computing market, SaaS services account
for about 58% of the total. The growing maturity of
cloud computing and the gradual growth of the
industry chain are driving the rapid development of
SaaS services

(3) The cloud platform is usually referred to as platform
as a service; the main feature is the computer plat-
form or it could be multiple solutions as a specialized
service, it mainly plays the function of its service
program on the basis of cloud infrastructure, so
you do not have to process more complex procure-
ment activities, also can reduce the underlying hard-
ware and software of the corresponding
management program of computing time, and
improve the ability of system application deploy-
ment [26, 27]. The main types of cloud platforms
currently in use include solution stacks and struc-
tured storage. Solution stack, for example, Google
App Engine, is mainly designed by combining the
convenient environment of cluster development with
the platform of hosting Web applications; currently,
the programming languages adopted mainly include
Python and Java. The database types of structured
storage are all cloud-based databases, including the
Amazon-distributed database and BigTable database
system, which generally do not directly provide rele-
vant business services to the outside world. The types
of storage on the basis of cloud files mainly include

the Amazon online storage service, which is fee
based and targeted at the public. In the process of
using the Web, various digital data can be saved
through this online storage method, which is also
very convenient to look up

(4) Cloud infrastructure is usually also an example of
infrastructure as a service, which is the delivery of
computer infrastructure, usually through the creation
of a platform-virtualized environment to achieve the
desired purpose. Major types include the use of phys-
ical machines and virtual machines, physical host rent
is usually provided by different kinds of IDC, the vir-
tual machine is on the basis of the operating system
virtualization, the virtual to physical machine can have
multiple parallel operation systems, each system has a
relatively independent operation, and between its
types are mainly Amazon EC2. Rackspace improves
the utilization efficiency of the server. GoGrid is used
for Cloud computing. In particular, Amazon EC2 is
also called the horse into play, can have very high flex-
ibility in strengthening the self-recovery system,
reduce artificial maintenance features of cloud com-
puting, and can be calculated according to the cus-
tomer’s resources for expansion and contraction of
the corresponding use of virtualization technology; it
will be an independent virtual machine, as an example,
its function and virtual dedicated servers at the same
equipment

(5) The composition of the server layers mainly includes
computer hardware and, when necessary, computer
software. The design and application process of

Cloud client

Cloud
applications

Cloud platform

Cloud
infrastructure Service level

Figure 1: The composition of the cloud computing.
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software and hardware is consistent with the delivery
process of cloud services and has the coordination
and unity of architecture

The application of cloud computing to green marketing
and wireless networks is mainly attributed to the advantages
of on-demand deployment, flexibility, reliability, and cost
effectiveness of cloud computing.

2.2. Enterprise Green Marketing Development Mode. In
order to comply with the requirements of environmental
protection and sustainable economic development in
China, the 18th national congress of the communist party
of China (CPC) advocated “green” development. Under
the background of ecological civilization, the enterprise
green marketing development model has become a new
marketing model and gradually developed in China. The
development mode of green marketing is relatively slow
in China due to its late start and the insufficient under-
standing of some enterprises. At the same time, the
growth of national economy and the improvement of peo-
ple’s material level will be restricted by resources and the
environment. Therefore, it is necessary to speed up the
intensity and process of the development mode of green
marketing, so as to promote the green management of
enterprises into a normal track.

2.2.1. Conduct Objective Quantitative Analysis and
Evaluation on the Efficiency of the Enterprise Collaborative
Network. Objective quantitative analysis and evaluation of
the efficiency of the enterprise collaborative network are
an important link to ensure and promote the optimization
of the collaborative business chain. The network optimiza-
tion is realized based on the multilevel and multistage
complex random analysis of the collaborative business
chain. On the basis of the proof of the phase type for a
randomly distributed system, a computational method of
complex coordination and a quantitative expression of
the system efficiency are presented in this paper. This
method has the advantages of wide application range and
easy to parse.

(1) In the network cooperative organization of enter-
prises following pH distribution (network organiza-
tion U): Ui is the ith unit of the organization, U2,
U3 is the intermediate unit, and U4 is the task termi-
nation unit
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(2) Smn is the state transition probability, that is, the
probability of successful task delivery between units.
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2.2.2. Based on the Enterprise Efficiency Monitoring System.
The energy consumption of the monitoring network node
based on enterprise efficiency is mainly concentrated on
the data transmission unit. The energy consumption at the
transmitting end is mainly generated by the transmitting cir-
cuit and the power amplifier circuit, while the energy con-
sumption at the receiving end is mainly generated by the
receiving circuit. Energy consumption at the transmitting
end is shown in formula (3), while energy consumption at
the receiving end is shown in formula (4):

Etr k, dð Þ =
kEelec + kEapm1d

2,  d < d0ð Þ,
kEelec + kEamp2d

4,  d ≥ d0ð Þ,

8
<

:
ð3Þ

Erx kð Þ = kEelec, ð4Þ
Where E is the number of bits of data sent or received, k is
the distance between two nodes, d is a constant, and the
value is related to the network environment:
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Sustainable supply chain management and green mar-
keting have become key themes in academic research and
management practice since the concept of sustainability
was transformed into the mainstream of business. Great
progress has been made in both areas. It has been recognized
that green marketing and sustainable supply chain manage-
ment should be seamlessly integrated to better meet the
needs of green customers through supply chain functions.
Existing research has explored point-to-point integration
methods. Liu proposed a new hub-and-center integration
model that integrates green marketing and sustainable sup-
ply chain management from six dimensions (product, pro-
motion, plan, process, people, and project (called 6P)).
Empirical studies have been conducted with the industry to
test the 6P integration model. This paper presents the empir-
ical research results on the driving factors and obstacles of
integration dimension, integration strategy, and multidi-
mensional integration, as well as the significance of manage-
ment. The new integrated model allows the flow of resources
such as information, materials, and capital between green
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marketing and sustainable supply chain management
through a variety of direct channels. According to the triple
bottom line goal, it is possible to achieve better overall busi-
ness performance.

2.2.3. Sustainable Industrial Chain Management. As global
warming intensifies, both developed and developing coun-
tries are committed to sustainable development. Committed
to sustainable development, it has been in the form of the-
matic study of sustainable supply chain collaborative man-
agement and is based on the traditional theory to explore
how to synergize in order to promote the sustainable devel-
opment of the world’s stakeholders, one of the characters of
economic man hypothesis, which has the self-interest prefer-
ence, always in its own interests, for maximum core con-
cerns, to determine how to build and implement
sustainable global supply chain collaborative management.
As a decision criterion, it does not take into account the psy-
chological factors and their behavior. In 1965, the American
strategic management expert H. Igor Ansofr first applied the
idea of collaboration in this field. Behavioral economic
research shows that a large number of scientific experiments
and empirical studies have confirmed the advantages of the
application of writing ideas in management but the current
research collaborative management concept has no unified
behavioral tendency and does not have realistic objectivity.

The government supervision of sustainable supply chain
collaborative management is the mainstream direction of
supply chain collaborative management research. In
response to global warming, countries have issued a series
of policies, which has set off a research upsurge in the aca-
demic circles and has triggered everyone's thinking and
exploration of the future. Before companies bear part of
the losses, most of the existing research is to guide macro-
recommendations or government subsidies, etc. In the sup-
ply chain management of enterprises, in addition to consid-
ering economic issues, it is also necessary to promote the
development of sustainable supply chain collaborative man-
agement from the perspective of government supervision, as
well as environmental and social factors. In other words,
companies are subject to government regulation. However,
the goal of sustainable supply chain collaborative optimiza-
tion seldom considers the maximum social welfare. The
future can be based on government regulation management
which refers to the economic, environmental, and social
impact of enterprises based on the product life cycle.

2.2.4. Integration Model of Central Radiation. With the con-
tinuous development of information technology, data types
and data storage are constantly increasing and the construc-
tion of enterprise informatization is accelerating. Due to the
inconsistency of data standards, the difficulty of data com-
munication between enterprises and enterprises is increasing
and the number of data islands increases sharply. How to
make good use of the acquired data to effectively support
the business activities and decisions of enterprises has
become a crucial issue in the process of enterprise informa-
tization. In the face of the increasingly complex data envi-
ronment, it is the primary task of enterprise

informatization construction to establish exchanges among
multiple data islands. By analyzing the distribution, hetero-
geneity, and autonomy of data sources in the data center
construction of downhole operation branch, this paper stud-
ies the virtual data integration model and its realization
technology, proposes the virtual data integration architec-
ture, constructs the virtual data integration metadata model,
and realizes the data integration among information islands
based on the model. We set up a data source layer for data
source dispersion. A metamodel of virtual data integration
is established by using metadata technology, through the
metamodel to realize the logical integration of multiple scat-
tered data sources to form the unified data access logical
interface. In order to effectively solve the problem of low
data source access efficiency, the data access layer is con-
structed by data segmentation technology. The granularity
of the accessed data is refined to improve the efficiency of
data access.

2.2.5. Analysis of the Path for Enterprises to Build Green
Marketing

(1) Change the concept of the environment and establish
a “green” consumer culture. Enterprises should
change the misconception of “polluting first, then
treating,” establish an environmental concept, con-
dense environmental protection awareness into the
values of each employee, strengthen the concept of
green marketing, and establish a “green” corporate
culture. Enterprises should use a variety of publicity
methods and publicity methods to continuously pub-
licize environmental protection and green consump-
tion knowledge to help consumers establish green
consumption awareness. Enterprises should guide
consumers in a variety of ways to consume reasonably
and moderately, put an end to comparison consump-
tion and show off consumption, and promote the
awareness of green consumption in the society by pro-
moting the knowledge of green consumption and
forming an atmosphere of green consumption

(2) Improve the green management organization and
establish green rules and regulations. To implement
green marketing, enterprises must rely on effective
organization and management. First of all, the enter-
prise should set up a special green management
organization, which is responsible for the green
design, green production, and green marketing of
the company. Establish full-time environmental pro-
tection functional departments at all levels, imple-
ment internal hierarchical management, integrate
corporate resources, and jointly complete ecological
environmental protection and construction. Sec-
ondly, we should carry out green education activities
for employees, help employees understand basic
environmental protection knowledge and master
specific environmental protection skills, and
improve the teaching effect by establishing a corre-
sponding reward and punishment system. Finally,
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through strengthening management and technologi-
cal innovation, enterprises must strive to obtain
green environmental label certification and interna-
tional environmental standard system certification
in developed countries in Europe and America,
establish a green image of the enterprise, enhance
the competitiveness of the enterprise, and break
through the restrictions of green barriers in devel-
oped countries. In addition, enterprises should con-
struct a green evaluation index system to monitor
their green marketing behavior

The core elements of the development model based on
workflow efficiency mainly include the following aspects:

Roles: different configurations of roles under different
organisational structures, with clear correspondence
between roles and people.

Responsibilities: definitions of responsibilities for differ-
ent roles, used to clarify the stages and timing of interven-
tion in the process.

Processes: definition of the sequence of nodes in the cor-
responding process according to the scenario, e.g. develop-
ment, testing, deployment.

Nodes: clear definition of roles in different nodes, as
enablers for the orderly completion of the nodes.

A rational process management mechanism that facili-
tates efficient work; in order to avoid excessive complexity
in process collaboration, collaboration rules are also
established.

3. The Experiments

3.1. Experimental Settings

3.1.1. Experimental Background. In response to the require-
ments of the green marketing development model of the enter-
prise, this experiment investigated the speed of completing the
operational tasks of 40 enterprises across the country, the time
required for multilevel managers to hand over tasks, and the
accuracy and superiority of the assigned tasks to reduce envi-
ronmental pollution. From the perspective of improving safety
production and monitoring accuracy, test the advantages and
popularity of cloud computing in the green operation model
of enterprises and combine cloud computing with the green
development model of enterprises to make it play the greatest
role in enterprise management and development.

3.1.2. Experimental Setup Process. The experiment sets up a
control group and an experimental group. The control group
adopted the traditional enterprise marketing model, and the
experimental group adopted the human-computer interac-
tive cloud computing green marketing model. Because cloud
computing is a relatively large concept, we conduct research
through specific tasks, give full play to the advantages of
enterprise personnel, and get results.

3.2. Experimental Steps

3.2.1. Data Accuracy of Human-Computer Interaction
Adjustment in the Enterprise Green Marketing System. Using

human power to transmit data, 40 companies are divided
into four groups, each group of 10 companies, named A, B,
C, and D groups. Traditionally, four sets of data are used
to transmit data and the efficiency of manpower in transmis-
sion is detected based on the time required to complete the
given task plan.

3.2.2. Meetings and Tasks Are Performed by Manpower
throughout the Day. Divide 40 companies into eight groups
of 5 companies, 4 groups of experimental groups, and 4
groups of control groups, using manual testing as the control
group, and the experimental group uses the cloud comput-
ing submethod, using Internet thinking for testing, and treat
each process as each node, and each node can be detected,
and time is used as the main observation parameter to detect
the accuracy of the data obtained. In turn, these datasets are
often entered as parameters and analyzed by the necessary
algorithms to produce the final result.

3.2.3. Convenience of Detection Using Cloud Computing. Use
artificial detection as a control group to collect data on the
cloud computing of the nodes. Through multiple experi-
ments and integrations, the time and workflow are planned
to obtain the optimal combination ratio.

3.2.4. Feasibility of Cloud Computing in the Development
Model of Corporate Green Marketing. According to the mon-
itoring plan given by the cloud computing and the moni-
tored parameters of the enterprise’s green marketing
model, the simulation parameter estimation scheme through
the simulation database is feasible.

4. Discussion

4.1. Comparative Analysis of Two Different Schemes

(1) From Table 1 and Figure 2, it can be seen that the
four sets of situation data indicate that the data of
pure human resources in the enterprise operating
system are compared with the data measured
through cloud computing. It can be clearly seen that
the efficiency of the nodes based on cloud computing
is significantly higher than the efficiency of manual
work. By comparing the entire work, it is found that
the error rate has been greatly reduced and the work-
ing time has been reduced. When the error rate is
33.2%, the node’s efficiency is 44.8%. The working
efficiency is increased by about 20% compared with
that of the control group. It can be seen that the mar-
keting model under the cloud computing situation is
conducive to the conservation of corporate resources
and has a promoting effect on the green develop-
ment model of the enterprise

(2) Table 2 and Figure 3 are the results of research on
the use of cloud computing to set the nodes of enter-
prise resources. Enterprise work detects people’s
work errors every two hours, and compares the data
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of cloud computing and professional manual detec-
tion, from 7:00 am to 11:00 am. There is a slight
error; the temperature data of human-computer
interaction detection measured from 13:00 noon to
21:00 pm is compared with the data of manual detec-

tion. The experimental results show that the error of
each working line in cloud computing is much
smaller than that of professional manual measure-
ment. From the data shown in Table 2 and
Figure 3, it can be seen that the number of errors
of each working line is higher than that of the profes-
sional work. The number of errors is small, and the
number of errors in the experimental group is about
50% lower than that of the control group on average.
This shows that if the company wants to develop a
marketing model from green, the combination with
cloud computing is essential

4.2. Advantages of Using Cloud Computing in the System of
Enterprise Green Marketing

(1) The data shows that after excluding some experi-
mental errors, the data obtained by professional
manual testing and cloud computing testing are basi-
cally the same. Before the cloud computing measur-
ing instrument, the number of labor used was 22 ± 1
people, and after the various parameters of enter-
prise green marketing obtained by cloud computing
detection assistance, the number of labor used was

Table 1: Degree of reduction of the experimental group compared with the control group (unit%).

Error rate Operating hours Work efficiency

Comparison between group A and the control group 34.2 45.8 44.8

Comparison between group B and the control group 33.2 48.2 53.8

Comparison between group C and the control group 26.7 45.1 56.8

Comparison between group D and the control group 36.8 50.1 49.3
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Figure 2: Degree of reduction of the experimental group compared with the control group (unit%).

Table 2: Number of errors in the comparison between the two
groups.

In the case of cloud
computing

Professional
inspector

Degree of error
reduction (%)

7 to 9
o’clock

4 8 0.50

9 to 11
o’clock

2 6 0.33

13:00 to
15:00

5 12 0.58

15:00 to
17:00

8 16 0.50

17:00 to
19:00

5 9 0.44

19:00 to
21:00

6 11 0.45

7Wireless Communications and Mobile Computing



greatly reduced and the number was 5 ± 1. For indi-
viduals, their labor costs have been greatly reduced
by nearly 80% and the working speed has been
increased by 60%. As shown in Table 3 and
Figure 4, it can be seen that the number of people
in each work line has been greatly reduced. Four
groups of enterprises were randomly selected. In

the same type of work, it was found that after using
the cloud computing node strategy to improve the
work, its number has been significantly reduced,
the economic cost has been saved by about 20%,
and the average working time of a batch of the entire
work line has been saved by about 45%. It can be
seen from this that the combined application of

7 to 9 o'clock 9 to 11 o'clock 13:00 to 15:00 15:00 to 17:00 17:00 to 19:00 19:00 to 21:00
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In the case of cloud computing
Professional inspector

Figure 3: Number of errors in the comparison between the two groups.

Table 3: Comparison of cloud computing and control.

Number of people saved Economic cost savings (%) Time saving (%)

Comparison between group A and the control group 8 34.4 33.4

Comparison between group B and the control group 10 25.7 48.5

Comparison between group C and the control group 5 13.5 52.1

Comparison between group D and the control group 8 15.3 45.7

8

10

5

8

34.4
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13.5

15.3

33.4

48.5

52.1

45.7

Comparison between
group A

Comparison between
group B

Comparison between
group C

Comparison between
group D

Number of people saved
Economic cost savings (%)
Time saving (%)

Figure 4: Comparison of cloud computing and control.
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enterprise green marketing methods and cloud com-
puting networks is conducive to the development of
enterprises

(2) It can be seen in Table 4 and Figure 5 that after the
four groups of enterprises experimented with work-
ing lines, they switched to cloud computing storage
and program operations. Because the safe use of
the program and the entire process reduce excessive
manual intervention, this not only frees people’s
hands and brains but also greatly saves the length
of the enterprise’s operating capital chain. On the
other hand, because it is fast and easy, the character-
istics of short-term storage can reduce the com-
pany’s entire data and operation and storage costs.
From the comparison of the company’s three-
month work data with the traditional job issuance,
the company’s work efficiency in safe operation
and enterprise storage, as well as the cost of funds,
is clear. The recovery speed has been greatly
improved. From this aspect, it can be seen that the
green marketing model of cloud computing enter-
prises can quickly recover the funds of the enterprise,
which is beneficial to the development of the
enterprise

5. Conclusions

Enterprises are not only the subject of economic activities but
also consumers of productive resources and creators of prod-
ucts. They are also the subjects and entities of industrial devel-
opment and technological use, which play a very important
role in the sustainable development of the society. For the
enterprise, the green economy promotes the transformation
of the company’s business model into resource conservation
or intensive transformation. It uses cloud computing to pro-
mote enterprises to meet consumers’ green needs as the start-
ing point to organize production, emphasizes environmental
protection, and seeks economic, social, and ecological aspects.
Benefits are unified. More and more companies will use cloud
computing as the basic operating model.

Sound laws and regulations can effectively promote the
implementation of green marketing and also promote the
development of green product production. Although China
has formulated relevant laws and regulations on environ-
mental protection and sustainable development, these sys-
tems are not complete and there are some shortcomings,
which can no longer meet the development needs of the
market economy. The cloud computing enterprise green
marketing development model can speed up the company’s
capital recovery rate, reduce the loss caused by unnecessary
manual interference, improve the company’s work effi-
ciency, make the office convenient, and operate the network,
which greatly saves the company’s operating costs. This has
greatly promoted the development of enterprises.

Based on the trend of the Internet, the research is based on
cloud computing to reform the original traditional methods of
enterprises to achieve higher accuracy and superiority. This
article is aimed at studying cloud computing-based enterprise
green marketing development models. This article compares
and analyzes enterprise green marketing systems through big
data algorithms and statistical methods. It starts with the basic
characteristics of cloud computing, studies the opportunities
and challenges that cloud computing brings to enterprises’
green marketing efforts, describes the green marketing pro-
cesses and characteristics of enterprises, and analyzes cloud.
The feasibility of the construction of the computing system,
the basic architecture of the cloud computing system, and
the construction of a complete cloud computing data process-
ing flow are proposed. The research data found that the com-
bination of the green marketing development model and
cloud computing in the enterprise operating system is condu-
cive to the development of the enterprise; it improves the dis-
covery efficiency of the enterprise and reduces the pollution in
the production of the enterprise; the cloud computing can
greatly improve the work efficiency of the employees. Cloud
computing can improve employees’ task completion speed
by about 20% and reduce the error rate by about 50%. Cloud
computing has guiding significance for the long-term develop-
ment of the company’s green marketing development model.

Data Availability

This article does not cover data research. No data were used
to support this study.

Group A
enterprise

22%

Group B
enterprises

27%
Group C

enterprises
24%

Group D
enterprise

27%

Figure 5: Comparison of the advantages of using cloud computing.

Table 4: Comparison of advantages of using cloud computing.

Speed of
capital return

(%)

Fast storage
improvement

rate

Duty cycle
improvement

rate

Group A
enterprise

46.4 47.2 54.2

Group B
enterprises

55.3 52.1 48.3

Group C
enterprises

48.6 55.6 47.2

Group D
enterprise

55.8 56.6 48.5
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